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Department of Management Sciences, Savitribai Phule Pune University 
(PUMBA) believes in providing its students various opportunities to display 
their talents in different forms. We provide our students with an overall skill 
development program. One must be able to work hard and manage 
expectations, while building and utilizing their skill set to grow in their careers. 
Motivating students to take up activities and supporting them in successfully 
completing them is what we believe in. NEXUS, the New & Excellence u:th 
sensation magazine is one of such activities. 
 
It is a stage where students exhibit their creativity & thought process, and 
industry professionals share their insights. The students study and present their 
reports and articles on various topics through this magazine. It helps them in 
honing their management skills before entering the industry. Our sole motive is 
to groom the students in the profession they choose and provide them with 
guidance in fulfilling their aspirations. 
I would like to congratulate Communication cell for yet another successful 
release of Nexus.  
 
I appreciate the efforts of Dr. Praful Pawar- the faculty coordinator of 
Communication Cell and students of the Communication Cell who have made 
Nexus successful through their co-ordination, contribution and hard work. I 
wish the team all the very best for their future endeavors.  
  
 
Warm Regards, 
Dr B.V. Sangvikar,  
Professor & Head, 
Department of Management Sciences, 
Savitribai Phule Pune University, 
PUMBA. 



Faculty Coordinator’s 
Address 

Welcome to the new issue of NEXUS, the U:th sensation magazine of 
Department of Management Sciences, Savitribai Phule Pune University 
(PUMBA).  
 
This issue covers a diverse range of subjects and interesting takes on them. The 
hard work and diligence with which Communication Cell works to bring to us 
each edition of NEXUS is evident in the quality of every new edition. This 
Edition owes much to the contributors who have shared their knowledge and 
comprehensions. One of the aims of NEXUS is to stimulate the interest of 
readers in different areas of industry. It is great to note the response NEXUS has 
received through the years. I am proud to notice the improvement in 
expression and style of writing with each new edition. Excellence requires not 
only unrelenting commitment and efforts in the professional environment but 
also a commitment to set in place a system that is updated and adapted to the 
changing demands of the ever-evolving profession. PUMBA works towards this 
change.  
 
NEXUS provides students with a lot of freedom in expression and it is an 
authentic reflection of the evolution of the institute through the decades.  
Once again I would like to congratulate Team NEXUS for their remarkable effort. 
Keep it up!  
Lastly, if you don’t know where you want to go, any bus will take you there. But 
working with a goal in mind is what will ensure you reach heights. My best 
wishes to you for the same. 
 
 
Regards,  
Dr. Prafulla Pawar, 
Faculty Coordinator, 
Communication Cell, 
Department of Management Sciences, 
Savitribai Phule Pune University, 
PUMBA 
 
PUMBA 
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Address 

Dear Readers, 
 

Hardwork and creativity with innovation has always been the signature of 
Communication Cell members and the team has proved it, yet again as we 
complete one more successful year walking in paths of our vision: Create. 
Connect. Collaborate. It gives me immense pleasure to bring to you yet another 
edition of PUMBA Nexus. I take this opportunity to thank my team of 
Communication Cell for making the process not only enjoyable unforgettable. I 
not congratulate the PUMBA Nexus editor - Aastha Pandey and also would like 
to thank her for being a great support from time to time. 
 
I would like to extend sincere gratitude to our Head of Department- Dr. B. V. 
Sangvikar Sir and would also like to thank our faculty coordinator, Dr. Prafulla 
Pawar Sir, for supporting and giving us their valuable feedback from time to 
time. Without their guidance, it would had been difficult to not only present to 
you yet another PUMBA Nexus but also other initiatives of Communication cell 
like Nukkad pe Charcha and PumbaTV, added to the board this year. 
With my journey at PUMBA and Communication Cell coordinator coming to an 
end I would like to thank PUMBA for the values and lessons it has taught me. 
The journey here was full of deadlines, presentations and college festivals 
which have given me great management experiences but also lessons of time 
and people management. 
I would like to wish the newly formed team of Communication Cell all the best 
for their future endeavors. I hope they continue the legacy of displaying great 
leadership and going forward with more successful years. 
 
Best wishes, 
Arvindjeet Singh Chhabda, 
Coordinator, 
Communication Cell, 
Department of Management Sciences, 
Savitribai Phule Pune University, 
PUMBA 



From the Editor’s Desk 

Dear Readers,  
 

Greetings from Team Nexus!  
 

I would like to welcome you all to the January edition of NEXUS- New and 
Exclusive Youth Sensation, the magazine of Department of Management 
Sciences, Savitribai Phule Pune University (PUMBA).  Nexus is an initiative by 
the students of Department of Management of Sciences to bring forward their 
opinions, thoughts, experiences and learning. Apart from the management 
lessons, the students share their personal experiences. Along with students, 
contributors of Nexus include industry stalwarts, the esteemed PUMBA faculty 
and our reverent PUMBA alumni.  
 
As we ready ourselves to face the corporate world, we realize it is extremely 
necessary to be aware of the current environment. It is necessary to be flexible 
and adopt the changes that come along, learn-unlearn as and when required. 
In this uncertain, volatile environment, it is of utmost importance to be 
creatively disruptive. The cover story is around the similar topic. 
Nexus has always encouraged the students of PUMBA to display their talents by 
providing them a platform. Through My Lense aims to motivate students to 
share their interest in photography with the readers. It was difficult to shortlist 
the entries considering the warm response received.  But we have done our 
best to do justice to the entries. We hope the readers enjoy this section as 
much as the team has.  
 
This edition of NEXUS contains a plethora of articles, ranging from economics to 
sports to poems.  A major highlight of this edition is an article by Prof. 
Aniruddha Joshi on Systems which opens a window to a new approach to value 
chain. Also, the guest article by our alumni- Mr Aditya Awathare sheds light on 
the future of the upcoming sports leagues 
 



To finish, I would like to express my gratitude to the Head of Department- Dr. 
Sangvikar for always encouraging us in this endeavor. Also, a special thanks to 
Dr. Praful Pawar, the faculty coordinator of Communication Cell who always 
believed in pushing us forward to give our best. Thank you, sir, for being our 
guiding light. Also, special thanks to coordinator of Communication Cell, Mr. 
Arvindjeet Singh for his constant support and confidence. Lastly and most 
importantly, Communication Cell and Team NEXUS- your contribution and role 
have been critical. Thank you! 
 
I hope our readers will enjoy the contents of the publication. Constructive 
criticism and feedback are always welcome as it helps us in collaborating to 
create something better. Thus, on behalf of Communication cell, I would like to 
present to you all, the January Edition of Nexus.  
 
 
Best Regards,  
Aastha Pandey, 
Nexus Editor, 
Communication Cell, 
Department of Management Sciences, 
Savitribai Phule Pune University, 
PUMBA 
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During the first month in advertising, 

my brain was bombarded with various 
terminologies, cultures and ideas. 
There I learned a term, ‘Creative 
Disruption.’ Now in order to 
understand it better, I took the help of 
Google Baba, gathered whatever 
knowledge I could in a glimpse 
through the internet before the 
presentation, and kept peace with it. 
 
But last week, a friend told me about 
a seminar she was attending which 
included Creative Disruption as a 
topic, and how today, all the seminars 
and workshops have made it a point 
to include it in their sessions. This 
sounded a bit familiar to me and I 
decided to go back to The Oh-so-great 
Google Baba to seek some 
enlightenment. Turns out, the 
industry is using this phrase in every 
business presentation, creative 
presentation, pitches, seminars, 
workshops et al. That is all that the 
client really cares about! 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
Just to check the general awareness 
about it, a decision was made to 
discuss the same with few peers and 
colleagues. To my comfort, I was not 
the only one! A lot of us are still living 
under the rock with limited exposure 
to this business jargon.  
 
What is Creative Disruption?  
Basically it is: Breaking the 
conventional prototype in new ways 
to create fresh, novel effective-
efficient ways to attain goals and 
make progress. It is used in business 
but is a favorite of marketing 
professionals. Many of the advertising 
agencies are using this term in their 
pitches. In today’s world, it is turning 
out to be a constant need.  
“Disruption is at once a method, a 
way of thinking, and a state of 
mind”- Jean-Marie Dru (chairman of 
TBWA Worldwide). The term was first 
used by her in 1996 in the book 
"Disruption: Overturning Conventions 
and Shaking Up the Marketplace“. 

1. TO BE OR TO BE,                                                                                                            

CREATIVELY DISRUPTIVE 
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“Defining the problem is 
helpful but solving it is 
what counts. Creative 
Disruption will help you 
do just that.” Simon 
Waldman, author of 
‘Creative Disruption: 
What you need to do to 
shake up your business in 
a digital world’. 
There is a constant need 
to break the clutter in the 
industry today. The 
market is no more local or 
global. The term that the 
marketers are using today 
is ‘Glocal’. The same 
communications, ideas, 
products and services are 
consumed by a large 
number of customers 
simultaneously. The 
world is getting flat and 
the competition is ever 
increasing. This makes it 
imperative to have an 
offering that manages to 
catch the customer’s 
attention and fulfill his 
needs. This calls for 
Creative Disruption. 
Dove’s Real Beauty 
campaign is one of such 
 
 
 
 
 
 

 
 
 
 
 
 
examples. There were 
brands talking about 
creams that could make 
women fair, then there 
were those that spoke of 
coloring the hair to look 
young, and we also had 
some corn flakes that 
claimed to help you lose 
weight* (*Terms and 
conditions applied, of 
course). There was a 
major global study on 
women around the globe: 
The Real Truth About 
Beauty: A Global Report, 
Dove®. The study’s 
finding was that that only 
2% of women around the 
globe would confidently 
describe themselves as 
beautiful.The study 
proved the hypothesis 
that the definition of 
beauty was become 
limiting and unattainable 
for a majority of the 
women around the world. 
The main aim of the Dove 
Campaign - Real Beauty 
was to encourage all the 
women to have the 
confidence to be 
comfortable with 

themselves and their 
appearances, and to 
celebrate the natural 
physical differences 
personified by them. This 
campaign was very 
successful and improved 
the Public Relations for 
Dove. It helped Dove to 
successfully increase its 
sales and also helped 
women to change their 
perception about beauty.  
This was a 360 degree 
campaign covering 
various platforms.  
‘Evolution’ was an 
extension of this 
campaign that showed 
editing of a model’s 
image before putting it up 
on a billboard. All of the 
campaigns by Dove are 
unconventional in similar 
sense. They are about 
breaking the norms, and 
coming out of shackles of 
traditions. They are about 
embracing the ‘real you’ 
and being at peace with 
yourself, in your skin. 
Dove marched on the 
path which others feared 
to tread. Apart from Dove 

Why Creative Disruption?
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a lot of other brands 
have also created 
creatively disruptive 
communications. 
The ‘Kan Khajura Tesan’ 
campaign by Hindustan 
Unilever is also one such 
example. There is almost 
about 8 hours of power 
cut observed in states of 
Bihar and Jharkhand. 
This made it difficult to 
effectively use the 
mainstream media of 
Television. Lowe Lintas, 
the creative agency for 
HUL creatively disrupted 
the scenario with a 
mobile marketing 
initiative. Approximately, 
65% of the population 
here had mobile phones. 
'Missed call lagao, muft 
manoranjan pao' was 
the tagline of HUL's Kan 
Khajura Tesan.  KKT is an 
on-demand 
entertainment radio 
station on the mobile 
platform. The consumer 
has to give a missed call 
on 180030000123 and 
he receives a call back,  
the channel starts 
 
 
 
 
 
 

 
 
 
 
 
 
 
playing entertainment 
content comprising 
Bollywood songs, jokes, 
serials, educative 
content (for example, 
Shabdkosh taught the 
listener English words) 
and timely information 
(awareness about voting 
around election time). 
The Kan Khajura 
campaign has managed 
to increase sales and 
create awareness in the 
media dark villages 
which could not be 
reached via traditional 
media like print ads, 
Television and radio. 
Another example of 
Creative Disruption 
could be by our Prime 
Minister, Mr Narendra 
Modi. The ‘Abki Baar 
Modi Sarkar’campaign 
was an example of how, 
for the first time a  
 
 
 
 
 
 

 
 
 
 
 
 
 
politician effectively 
used marketing to brand 
and promote himself. He 
used various creative 
communications, 
including Holograms to 
deliver his speech. Apart 
from marketing, he also 
used creative disruption 
in politics. Recently, he 
announced the scrapping 
of the Planning 
Commission to establish 
a new think tank. He 
recognized a need for 
central think tank which 
would be working closely 
with the Union 
Government and states 
to push the reforms and 
development agendas. 
With the increase in 
content consumption by 
today’s customer, 
marketers have a need 
to be constantly on their 
feet. Because of social 
media, there is an 
instant consumption of 
data. The modern 
consumer is constantly 
switching between 
various devices whether 
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it’s a desktop, or laptop; tablet or 
mobile phone; wearable devices or 
TVs et al.  According to a U.N. report, 
more Indians have access to mobiles 
than to toilets in India. And the 
numbers keep on increasing with 
introduction of Smartphone. With a 
growth rate of over 18% in smart-
phones sales in Asia-Pacific region 
(higher than countries like China), 
India is one of the markets where 
Smartphone adoption is at its peak. 
 
 
 
 
 
 
 
 
 
 
We have observed quite interesting 
trends in the last few years. Whether 
it’s the Flashmob which was used by 
various brands (7UP, Allen Solly, 
Reliance Big pictures), or the Harlem 
shake videos or the ALS ice bucket 
challenge. These created viral 
marketing trends and earned free 
exposure for the brands.  
The spends for digital marketing and 
mobile marketing are expected to 
further increase with a sharper 
decline in the spends for traditional 
medias (source: gartner.com). 
Customization of content is also a key. 
Content marketing is gaining more 
and more importance; brands 
understand the importance of 

attracting and engaging the customers 
rather than shoving them with 
advertisements. More and more 
brands are also getting into 
gamification. This is also one of the 
techniques to increase customer 
engagements. Not only for external 
customers, are organizations also 
using gamification for the internal 
customers. 'Stepatholon'- a 75-day 
gamification event, encourages the 
participants to take 10,000 steps each 
day which, in turn, helps their teams 
to advance on a virtual map and 
traverse the globe. The aim was to 
inculcate a healthier lifestyle among 
the employees. Even Nike is using 
gamification with Fuel. Fuel bands 
track your physical activity and give 
you a Fuel score. One also has the 
option to share it via social media and 
track your friend’s activity through 
Fuel score. 
Brands are doing more and more each 
day to woo their customers. With the 
digital marketing revolution, it has 
become necessary to think ahead of 
the future. Marketers know that the 
trends of tomorrow are the ones that 
have not been discovered today. This 
makes it imperative to constantly be 
aware of the surroundings and to be 
prepared, be creatively disruptive to 
tackle the tomorrow. 

Aastha Pandey 
MBA++ (2nd year) 

aasthap@gmail.com 

Pg. No. 04 



With a humongous population of 1.2 

billion and with all aspirations to be 
amongst the World Superpowers, 
Energy Security is an important and 
critical aspect for India. With growing 
size of the economy, the demand for 
energy needs have been growing 
steadily but the corresponding 
supplies to meet those demands have 
not been able to match the pace. This 
is pushing the nation to limits of 
energy crisis. 
India’s Integrated Energy Policy 
highlights the below key issues 
relating to Energy Security:- 
•Large Demand to sustain annual 
economic growth of 8-9 percent. 
•Meet Energy demands of all sectors, 
majorly being household usage. 
•Sustainable energy supply and usage. 
 
 
 
 
 
 
 
 
 
 
 
 
 
Demand Supply Gap: 
Referring to reports of Central 
Statistics Office, 55000MW of  

 
 
 
 
 
 
 
 
 
 
 
 
Electricity was generated but going by 
the pressure the demand exerts, there 
was an overall energy deficit of 8.7%. 
Our dependence on imports is 
increasing since the currently 
allocated resources have failed to 
dampen the demand-supply gap. And 
in future, this gap is supposed to 
widen more. Going by the Report of 
World Energy outlook 2012, Global 
Energy demand is likely to grow by 
33% till 2035. Countries like China, 
India and Middle-East countries 
account for 60 percent of this 
increase. India lies at the fourth spot 
on the list of Primary Energy 
Consumer with the first three being 
China, USA and Russia. India accounts 
for 4.6 percent of the global energy 
consumption after the developed 
nations. Talking about the national 
debate for India to grow at an average 
rate of 8 percent, Energy resources 
are bound to stay under pressure. 

2. Energy Security- 
A key if India to become a Superpower 
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Challenges to ensuring Energy 
Security- 
There are multiple challenges which 
impact India’s Energy sector. 
•Shrinking coal supply- The Coal 
Ministry provides the figures as 
557.66 million tonnes production of 
Coal in 2012-13. As per 12th Five year 
Plan (2012-17), the Coal Production 
needs to be inflated to 795 million 
tonnes by 2016-17. Coal India has 
highlighted a shortage of 20 percent 
in next 5 years. Coal Production is 
decreasing and to top it Infrastructure 
and Cost are major problems while 
importing. 
• Already the nation has crunch of 
Hydrocarbon reserves; global players 
have ignored India for exploration and 
production. This has added to worry 
that only 22 percent of Nation’s 
sedimentary resources have been 
exploited for Energy. 
•Increasing Oil and Gas Imports- Our 
import bill for Crude Oil has inflated 
and decrease in production at the KG-
D6 basin has added to more worry. 
Our 12th Five Year Plan exhibits an 
increase in crude oil imports from 76 
percent in FY11 to 80 percent by 
2017. In the same tenure, Natural Gas 
imports to increase from 21 percent 
to 35 percent. Lack of Self sufficiency 
and dependence on Global Markets 
for import is a grave situation for 
India. 
•Renewable and Unconventional 
Sources of Energy- India’s growing 
woes have made Intellectuals turn 
head towards Unconventional Sources 

for meeting Energy needs. Currently 
Wind Energy and Solar Energy 
utilization is yet to be taken on a 
serious and ambitious level. 
•India will look to follow US in Shale 
gas production. It will take time to get 
recognized. 
Policy and Regulation Challenges:- 
Pricing the Hydrocarbon and Coal is an 
action point of concern.  
Regulatory uncertainties have been 
major hurdles in Oil and Gas Sector. 
Rather than the Government, we 
need an Independent regulatory body 
dedicated to look into Contracts, 
Monitoring and Review. Delays in the 
Land Acquisition, Rehabilitation and 
Resettlement, Getting Clearances 
from Environment and Forest Ministry 
have been pain to the Union for 
development.  India needs a liberal 
Policy framework to succeed in 
resolving its Energy woes.  
The mounting pressure will have to be 
resolved by liberal measures. 
Investments in Oil and Gas sector 
would increase owing to stable 
regulatory environment. 

Vijay K B 
MBA++ (2nd year) 

iamvijaykb@gmail.com 
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When we take the name of any sport 

the first thing that comes to our mind 
is the nation that dominates it or has 
been a pioneer in that sport; for 
example: Brazil– Football, USA– 
Basketball/Baseball. The sport speaks 
of the people, their culture and their 
passion and in return that sport 
receives the support & Love from the 
people. It becomes an identity of the 
people for years to come. Owing to 
the popularity of such sports, many of 
them were adopted into league 
format. Such leagues not only keep 
everyone actively interested in the 
sport, but also paves way for 
attracting talents (local as well as 
international), development of the 
sport in terms of good infrastructure 
and facilities and ultimately 
businesses. Such leagues have proved 
to deliver good sports person to the 
game and helped in identifying grass 
root talent.  
India for decades has been recognized 
as a country crazy for Cricket. Here 
every other person plays Cricket or at 
least has a good Cricket lingo. Not 
knowing Sachin Tendulkar is a crime & 
a Cricket match with arch rivals is no 
less than a war. There was a Time 
when work used to come to a halt, 
streets wore a deserted look and 
people chanting prayers sitting in 
front of TV with every delivery during  

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 
 

such encounters. Such is the 
popularity of this game that it had 
cast a shadow over other sports. 
However, there were still few sections 
in the society who were interested in 
other sports and brought glory to this 
country in their respective sports. 
Despite a massive population & varied 
interest in sports, when it came to 
representing the country at the 
international level events like 
Olympics, or different world cups and 
championships, the performance was 
not up to the mark. Very few handful 
athletes could match those standards 
and performed brilliantly against all 
odds and brought a medal back home. 
Most of these events were not that 
keenly followed by audience at large 
due to many reasons, for example 

3. Leagues: 
Adding a new dimension to Indian Sports? 
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Tennis & golf was considered to be 
sport of the rich class and a common 
man couldn’t afford to play this sport. 
The only game that people could 
connect to easily, was Cricket. But 
over time, interest began to grow in 
following different sports too like 
badminton, Tennis, Golf, Squash & 
Football. The only problem was lack of 
infrastructure, training facilities, 
trained coaches and support for such 
sports by the government.  There 
were tournaments being held by 
different sports bodies that would 
encourage the domestic players to 
groom themselves and be a top level 
sports person. Such tournaments 
were a platform for aspiring sports 
person and involved playing at various 
levels such as district level, state level 
and finally National level. Despite this 
it was very difficult for the organizers 
to make it popular and eventually 
many home grown leagues such as 
Premier Hockey league were closed 
down. 
 
 
 
 
 
 
 
 
 
 
To make Cricket more interesting, a 
shorter format of the game called as 
T20 was introduced and India became 
the first world champion of T20. Due 
to this a mega event called Indian 

Premier League (IPL) came into 
existence in 2008. It was a grand 
success and involved all the 
ingredients such as sports, glamour, 
business power houses pouring in 
money, involvement of celebrities & 
lot of entertainment. No other league 
in India has matched this feat and IPL 
was at par with other international 
leagues like English Premier League 
(EPL) whose format it had adopted. It 
involved a similar format of Franchises 
like the EPL and was a commercial 
success. It helped in generating 
revenue, employment and moreover 
it helped in identifying new talents 
and giving them exposure to 
international level play. Other sports  
 
 
 
 
 
 
 
 
 
too soon followed suite and adopted 
this style of leagues that got good 
support from the audience, media and 
the sports fraternity. These leagues 
are Indian Badminton League, Pro 
Kabaddi League and Indian Super 
League. Champions Tennis League 
India which is also a much awaited 
Tennis tournament will commence 
soon. There is also some good news 
for sports enthusiasts since more 
leagues are planned such as Indian 
Athletics League, Indian Wrestling 
League & Indian Racing League. 
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IPL though very famous and cherished 
sporting event, had its ups and downs 
in the form of controversies that 
added stains to its image. May it be 
the sacking of founder and architect 
of IPL, the slap gate controversy, 
match fixing scandal or termination of 
3 franchises, the IPL has it all. Now the 
question is, will such circumstances be 
encountered by other leagues too? It 
is hard to say but possibility can’t be 
ruled out. When unethical business 
gains and vested interest overpowers 
the spirit of the game, the sport loses 
its real sheen and there is disregard 
the way the game is looked at & 
finally fallout of fans supporting it (To 
a certain extent).  
 
 
 
 
 
 
 
 
 
 
Compared to IPL, Indian Badminton 
League & Pro Kabaddi League were 
not that mega events, but still they 
were a huge success. It got a very 
good response and was a delight to 
watch. Pro Kabaddi League indeed 
brought back a charm to the game 
and the tenacity, ferocity & alacrity 
that fans could cheer on. This can be 
said firmly on the fact that Indian 
Kabaddi teams both men & women 
won Gold medals at the recently held 
Asian Games at Incheon. On the other 

hand, badminton too showcased the 
talent in Badminton and encouraged 
upcoming players. Many current 
players were able to improve their 
international rankings as they 
performed well at other International 
badminton events. Badminton players 
too performed well at the Asian 
games. The experience of playing with 
different players and the kind of 
coaching received helps to improve 
performance which reflects at 
different competitive events held 
across the globe.  
Football, the most played game in the 
world, was being played in clusters in 
India and was not as popular as 
Cricket. Even the ranking of the 
national football team was well under 
150 internationally. Even though many 
 
 
 
 
 
 
 
 
 
 
 
 people in India follow FIFA world cup 
as well as the European leagues with 
much anticipation, that level of 
football play was rarely visible in India. 
There was a need to develop this 
game in India. The only way to do so 
was by providing that kind of 
exposure to the players so that they 
can enhance their skills and level of 
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of game play. Finally football set a firm 
foot in India bringing in a new hope 
when Indian Super League was kicked 
off on 12thOctober. This league too 
has a combination of Domestic as well 
as international players, divided into 8 
teams. Each team has a marquee 
player who has played in a FIFA world 
cup as well as other international 
leagues and act as a mentor to the 
club. Even the coaches appointed 
have a vast experience of coaching 
some Class A clubs. This will help 
boost the game in India or at least act 
as a first stepping stone for its success. 
If the level of game played here 
improves, then we may even see 
Indian Team playing in the FIFA world 
cup and even host games of such 
caliber in the near future. 
 
 
 
 
 
 
 
 
 
 
 
So far so good, now it’s time to see 
how the upcoming leagues turn out to 
be. It would be great to experience for 
every sports enthusiast when the 
Champions Tennis League India, 
Indian Athletics League, Indian 
Wrestling League & Indian Racing 
League too start up and show their 
prowess. Looking at the brighter side, 

children can take up sports more 
keenly right from the school level and 
will have a variety of options available 
as per their interest. One can hope for 
the good & see that such leagues will 
definitely enhance the quality of 
infrastructure required for the games, 
grooming the players by providing a 
very good exposure to international 
level play and build a pathway for 
individuals who want to take up sports 
as a career. 

Aditya Awathare 
PUMBA Alumni 

aditya.awathare@gmail.com 
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In the last article, we were looking at 

general understanding of the Systems 
as a subject. I mentioned about 
General System Theory by Ludwig von 
Bertalanffy earlier. In this article we 
will take this subject further.  We will 
try to see the development of systems 
and system studies from scratch. 
The term ‘systems’ were studied in 
the book General Systems Theory 
(GST), Foundations, Development 
Applications in 1968.  Von Bertalanffy 
spoke about the "allgemeine 
Systemlehre" (general systems 
teachings) first via lectures beginning 
in 1937 and then via publications 
beginning in 1946 . He tried to do the 
consolidation of organismic sciences 
to bring out the commonalities in the 
models, principles and laws. 
He says that “Systems thinking plays a 
dominant role in a wide range of 
fields from industrial enterprise and 
armaments to esoteric topics of pure 
science. Innumerable publications, 
conferences, symposia and courses 
are devoted to it. Professions and 
jobs have appeared in recent years 
which, unknown a short while ago, go 
under names such as systems design, 
systems analysis, systems 
engineering and others. ” He 
mentions that ‘Systems approach’ 
becomes necessary to look at the 
things and answers the questions. 
One of his ideas were also to see the 
relationship  

 
 
 
 
 
 
 
between interrelated components of a 
system. He also continues that “A 
certain objective is given: to find ways 
and means for its realization requires 
the systems specialist (or team of 
specialists) to consider alternative 
solutions and to choose those 
promising optimization at maximum 
efficiency and minimal cost in a 
tremendously complex network of 
interactions ” 
It is evident that whatever problems 
may be of air and water pollution, 
traffic congestion, crime, city 
planning, systems approach helps to 
solve the problems. It is known that in 
different fields different people 
worked on systems approach e.g. 
linguist Béla H. Bánáthy, sociologist 
Talcott Parsons, ecological systems 
with Howard T. Odum, Eugene Odum 
and Fritjof Capra, organizational 
theory and management with 
individuals such as Peter Senge, 
interdisciplinary study with areas like 
Human Resource Development from 
the work of Richard A. Swanson, and 
insights from educators such as 
Debora Hammond and Alfonso 
Montuori . 

4. Systems Everywhere  
(Continued from NEXUS 9.1) 
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It is interesting to see that “modern 
organization theory leads almost 
inevitable into a discussion of general 
system theory ”. Everybody today is 
concerned about all tangible and in 
the age of Business Intelligence (BI), 
intangible components which are 
interrelated and keeps affecting the 
situation dynamically. 
It seems that we also have to see the 
whole or total system which I prefer to 
call ‘Ecosystem’ of everything to see 
the dependency of the components.  I 
firmly believe that systems are like 
living organisms and keeps improving, 
adjusting and evolving every moment 
to be best suited for the environment. 
With all these developments, it is 
obvious that flip side of such thinking 
is, it is said that the new modern 
cybernetic world is not concerned 
with people but with ‘systems’; man 
becomes replaceable and expendable.  
In this book he also mentioned that in 
all major fields- from subatomic 
physics to history-that the re-
orientation of science is due . 
Specializations started becoming 
evident by enormous amount of data, 
the complexity of techniques. The 
sciences were split in different 
disciplines generating many new sub 
disciplines. As a consequence, the 
physicist, the biologist, the 
psychologists and the social scientist 
are encapsulated in their private 
universes. Mechanistic view was 
altered and was reinforced by 
replacing deterministic laws in physics 
with statistical laws. 

 
 
 
 
 
 
 
Very interestingly Bertalanffy said that 
“According to Boltzmann’s derivation 
of second principle of 
thermodynamics, physical events are 
directed towards states of maximum 
probability, and physical laws, 
therefore are essentially “laws of 
disorder,” the outcome of unordered, 
statistical events. He also observed 
that problems of wholeness, dynamic 
interactions and organizations have 
appeared in various branches of 
modern physics. Especially with 
Heisenberg relation and quantum 
physics speaks more about wholeness 
and it became difficult to address the 
problems on local level. He also says 
that “It is necessary to study not only 
parts and processes in isolation, but 
also to solve the decisive problems 
found in the organization and order 
unifying them, resulting from 
dynamic interaction of parts, and 
making the behaviour of parts 
different when studied in isolation or 
within the whole .” 
System understanding continues........ 

Anirudha Joshi 
PUMBA Faculty 

joshiag@gmail.com 
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5. Inflation vs. Growth 
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Inflation figures are moving towards 

comfort zone with WPI reaching to a 
record low of 1.77% and CPI to 5.5%. 
Oil prices have reached up to $ 80 
from $ 105 per barrel in the last four 
months. Even then RBI has not 
reduced the interest rate. Why? This 
may be due to future risk of rise in 
inflation because of the factors like 
uneven monsoons and geopolitical 
tensions in Gulf region. This is a good 
forecasting by RBI as far as inflation 
control is concerned. Does interest 
rate play that important role in 
curbing inflation? Not really. Because 
inflation is mainly due to supply side 
issues and in that case interest rate 
doesn't make much impact on 
inflation. But, reduction in rate can be 
a trigger for more investments. We 
need more investments to have more 
growth and in turn more employment 
and better standard of living. 
We cannot neglect the low industrial 
growth rate of 0.4%. Also, sales of 
most the companies in the second 
quarter are on the lower side. This 
may be due to low demand from the 
consumers. In this case, rate cut can 
improve the situation. Government of 
India is committed for more growth, 
more employment and better 
standard of living of the people. For 
that, rate cuts are favorable. So, it is 
demanding for rate cuts. On one side,  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
GoI is trying for more growth (so the 
rate cut) and on other side RBI is 
trying to curb the inflation by 
maintaining high rates. So, there is 
some lack of coordination between 
GoI and RBI. Currently, RBI sets its 
target of inflation and designs its 
monetary policy accordingly. But, it 
may not have full-fledged idea and 
control on growth rate, employment 
etc. as it falls more in the purview of 
GoI. So, the balance between inflation 
and growth is somewhere not 
maintained perfectly. This means RBI 
will pull the rope towards low inflation 
and GoI towards high growth. So, the 
balance between inflation and growth 
has to be maintained. This is possible 
only by good coordination between 
GoI and RBI. 



Now, this is the opportunity to fill the 
gap between the two and the actions 
in this direction are being taken to 
revamp the framework of monetary 
policy. The new framework is under 
process and may be adopted in near 
future. As per new framework, GoI 
can take the responsibility to set the 
target of inflation considering the 
growth rate, employment and other 
related macros and RBI can design its 
monetary policy accordingly. So, both 
growth and inflation can be 
accordingly managed.  
This calls for the RBI and GoI to work 
in co-ordination to improve the 
macroeconomic condition of the 
country. 
 
 

atuldhule@gmail.com 

Atul Dhule 
MBA++ (1st year) 
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Every one of us has a dream to 
achieve in our life. Every one of us 
want to achieve which we love, 
something which we want do from 
our heart. Majority of our time in our 
life, we spend in bringing our dreams 
into the reality. I too had a dream.., 
Ooops...!! Sorry...I too have a dream... 
Since I was in school, I dreamt of 
becoming a fighter pilot in the Indian 
Air Force.  
I thought, to fly a machine is the best 
thing a man can do, and that too with 
the glorious institution like Indian Air 
Force, it is something just next to the 
god. To march closer towards my 
dreams, I entered Services 
Preparatory Institute, a kind of a 
military school, after my 10th. It 
prepares the students for the National 
Defence Academy (NDA) exam.   
My only aim throughout 11th and 12th 
was to get into NDA as an air force 
cadet. I was preparing hard, with the 
grace of god, I cleared NDA written, 
SSB interview and medicals for NDA in 
my very first attempt. I was overjoyed, 
just a few inches away from my 

dream, or at least from the path of my 
dreams. But the destiny had some 
different plans for me. Just few days 
before the actual joining date, our 
merit list declared. My rank was very 
low, It was clear that I would not get 
the joining letter for NDA because I 
was low in the merit of the selected 
candidates. 28th May 2010 was the 
date. I was shattered. I suddenly felt 
to the ground. And the part of my life 
which was full of failures began. 
 
 
 
 
 
 
 
 
 
 
 
 
 
Next four years of my life, were the 
years which taught me many lessons, 
it made me tough. In the span of four 
years, I appeared for the SSB interview 
for 12 times... Yah... a dozen times... 
All the times I failed.... I failed 
miserably. An SSB interview is 5 day 
interview which we have to appear to 
get commissioned in any branch of 
the Indian Armed Forces. And for first 
SSB, we generally spend around 3000-
4000 for our reservations and other 

6.Keep Breathing. 

Keep Smiling. Keep Going 
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expenses. I wasted that much 
money... I wasted that much money.... 
Coming back empty handed from the 
SSB became a ritual for me. I felt really 
bad. I felt I’m not that material. I felt 
I’m a big shit... Many people around, 
made fun of me... made fun of my 
attempts... Some went up to saying its 
out of my capabilities....they doubted 
on my capabilities, it was really tough 
to cope up with my failures and to 
face the people. 
 
Though, there were many making fun 
of me. I realised there are even more 
who are with me, supporting me 
always. I realised, I have got the best 
parents in the world. My parents 
supported me throughout... they 
pushed me throughout... even after so 
many failures; they never 
compromised on my comforts. But, 
many times they compromised for 
theirs. My father has never even 
travelled in the 3AC of the railway. 
But, just for my convenience he sent 
me for SSB by flight two times. It may 
sound something very simple, but it 
meant a lot for me. My parents never 
doubted on my capabilities. They had 
full faith in me and pushed me. I 
sometimes wonder” Do I have the 
guts, to send my child, to a place for 
the 14th time, where he has failed for 
previous 13 times?” I feel it takes 
courage... I feel it needs the highest of 
the faith in a person next to you... It 
needs a patience to see your own 
child failing again again. And I am 
proud of that, my parents were made 
out of that courage... that faith...that  

 
 
 
 
 
 
 
 
 
 
 
 
patience. Their support and love of 
the near ones is what gave me the 
strength to stand up again and again. 
 
 And again, with the grace of almighty 
and blessings of the near ones, I 
cleared my SSB interview in my 14th 
attempt. I also cleared the medicals 
for flying, and if all goes well I’m all set 
to Join Air Force Academy in Jan 2015. 
 
 The reason why I write this, Is just to 
make us realise how fortunate we are. 
We have got everything necessary. 
Just because of my parents, I’ve never 
seen what a struggle is... I never had 
questions like “What to eat tonight for 
a dinner???”, “Where to sleep 
tonight???”, “Oh there is so much 
cold...What to wear??” Every basic 
need have been getting fulfilled. I feel, 
our dreams are not only ours. Our 
parents are also very much involved in 
them and work harder than us. I feel, 
in the complete world we are only 
accountable to ourselves and our 
parents, because they are the only 
one who bared us in our tough times. 
We owe everything to them. 

Pg. No. 16 



These four years also taught me one 
of the most important lessons of my 
life... A lesson of “keep going”..... A 
lesson of never giving up.... No matter 
how miserably we fail.... No matter 
how many times we fail... getting up 
for the next time is what matters... 
There will be many days of failures..... 
There will be days, when things will go 
terribly wrong... There will be days, 
full of darkness where we find no way 
out, but we have to be prepared for 
it... We have to be genuine with our 
efforts. We have to be loyal with our 
dreams. We have to be resolute our 
path... We should have the courage, 
to say to our destiny, with a big 
smile... “I’ll come again till I 
succeed...!” So ultimately, there is 
only one funda to get closer to our 
dreams... “KEEP BREATHING......KEEP 
SMILING...KEEP GOING”. 

Chinmay Khurd 
MBA++ (1st year) 

chinmaykhurd23@gmail.com 

Pg. No. 17 



A walk beside the red rosy river.. 
Yet another mile to go.. 
Amidst this lonely winter night.. 
All my pains I now forgo. 
Steps like memories left behind.. 
Pain now draws nigh.. 
A tug, dad let's go home alright.. 
A silent whisper within, 
A home we have no more. 
Down the boulevard, 
a few more steps away.. 
There's nowhere else to go.. 
Silent sound of leaves around  us, 
The pale moon awaiting a mourn.. 
Here's a part of our home son, 
two feet down below.. 
Wars, they say bring peace.. 
But only took a piece away.. 
A breathless cry within his eyes.. 
My trembling lips, left with no words to say.. 
He whispers to his mother, a silent prayer.. 
she still lies in peace, few feet below.. 
The dark left to embrace us tonight.. 
His tears a blanket to her grave forever more.. 
Only if wars were meant to bring back lives.. 
They wouldn't take our souls away. 
Only if they would heed to the cries of our heart. 
There would be many more miles to go.. 

7. Miles to go 

Joshua D’Souza 
MBA++ (2nd year) 
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What are Genetically Modified 
Organisms? 
The process of genetic modification 
involves inserting a gene from 
bacteria or a virus (or a gene that 
helps plants survive the application of 
highly toxic pesticides) into an 
organism where it would normally not 
be found, so as to create resistant 
and/or high yielding variety. 
 
 
 
 
 
 
 
 
 
 
 
The present Indian government has 
put trials of GM(Genetically Modified) 
crops on hold. Trials are the first step 
towards sale and plantation of GM 
seeds in India. But concerns were 
expressed regarding their potentially 
unknown effects on health and 
biodiversity and about longer-term 
prospect of Indian agricultural sector. 
The biotech industry responded with 
dismay to the news. They criticized 
the government as “anti-scientific”. 
Stocks of Monsanto India slipped. 
So let us have a look at some myths & 
facts regarding GM crops & claims 

made by MNCs working in 
development of GMOs. 
 
Myth: Genetic engineering is precise 
and the results are predictable.  
Fact: Genetic engineering is crude and 
imprecise, and the results are 
unpredictable. They occur because 
genes do not act as isolated units but 
interact with one another and are 
regulated by highly complex, multi-
layered processes. 
 
Myth: GM foods are safe to eat.  
Fact: Studies show that GM foods can 
be toxic, allergenic, or have 
unintended nutritional changes. 
Most animal feeding studies on GMOs 
are short-term & are too short to 
show chronic effects such as organ 
failure, cancer, or reproductive 
problems which are observed in case 
of rats. 
 
 
 
 
 
 
 
 
 
Myth: GM Bt insecticidal crops only 
harm insects and are harmless to 
other organisms. 
Fact: Studies on GM BT crops show 

8. GMO: 
Genetically Modified Organisms 
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that BT toxin is not specific to a 
narrow range of insect pests but can 
affect a wide variety of non-target 
organisms. Thus it can cause severe 
damage to biodiversity e.g. honey bee 
population dropped drastically in 
fields where BT cotton has been 
planted. 
GM crops have contaminated non GM 
species. This removes choice from 
farmers and consumers, forcing 
everyone to produce and consume 
crops that are potentially GM-
contaminated into the indefinite 
future. 
 
Myth: GM crops increase yield 
potential  
 
Fact: US Department of Agriculture 
has already expressed that GM crops 
have already shown poor results in 
terms of qualitative & quantitative 
measures compared to non GMOs. If 
GM cannot increase yields even in the 
US, where high-input, irrigated, 
heavily subsidized commodity farming 
is the norm, how is it going to improve 
agricultural sector of developing 
nations? 
 
Myth: GM crops decrease pesticide 
 

 use.  
Fact:GM herbicide-tolerant crops have 
led to massive increases in herbicide 
use. The widespread use of herbicide-
tolerant crops has led to the rapid 
spread of herbicide-resistant 
superweeds. As a result, farmers have 
to spray more herbicide, or mixtures 
of herbicides, to try to control the 
weeds.  
 
Myth: GM crops bring economic 
benefits to farmers.  
 
Fact: Economic impacts of GM crops 
on farmers are mixed and depend on 
many factors. But GM seeds are costly 
and decrease seed choice. Also it has 
created the problem of high initial 
purchase cost. Also, 90% of Indian 
cotton production is done by BT 
cotton, still farmers committed 
suicides because they had to buy 
expensive patented GM seeds of 
Monsanto and unavailability of 
natural cotton seeds due to their 
almost wipeout. 
Myth: GM crops are needed to feed 
the world’s growing population  
Fact: Even if a GM crop were 
developed that did increase yield, this 
would not solve the problem of  
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hunger.  
In the latest report, the International 
Grains Council has projected India's 
rice production to touch a new record 
at 107 million tonnes in 2013-14, 
against the demand of 97.9 million 
tonnes for the same period. Rice 
requirement per person per day is 80g 
for an adult. Considering entire 
population to be adult we are 
producing 150g extra per person and 
this is non GMO rice production. 
There is no shortage of rice at all. So 
why do we want genetically modified 
Golden Rice for more yield? Also, 
Vitamin A supplementation is 
available to target vitamin A 
deficiency in developing countries.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
We are trying to address the problem 
which doesn’t even exist. 
Why are we going for charlatan 
solutions? 
People are hungry not because of lack 
of biofortified crops, but because they 
lack the money to buy food and faulty 
food distribution channels. 

We need to think before accepting 
GMOs as the consequences are 
irreversible. 
"The technology of genetic 
engineering poses a greater threat to 
the world than the advent of nuclear 
technology. An irreversible attack on 
the biosphere is something so 
unheard of, so unthinkable to previous 
generations, that I only wish that mine 
had not been guilty of it". – Erwin 
Chargaff 

Abhijit Bhagat 
MBA++ (1s t year) 

abhijitbhagat1@gmail.com 
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Choices! The first choice was whether 

to do MBA or not. As soon as that got 
sorted out, the next choice that was 
to be made was the specialization. 
Finance? No. Numbers creep me out. 
Operations? Oh no no! So what was I 
left with? Marketing and HR. Selecting 
one among the two. How hard could 
that be? Well it is. So I decided to 
resort to Harvey. Who’s Harvey? 
Harvey Specter, a corporate lawyer, 
working at one of New York’s leading 
law firms, Pearson and Hardman. (Oh, 
did I forget to mention from the 
fictional show “SUITS”?) 
 
 
 
 
 
 
 
 
 
 
So, marketing. Marketing is a business 
discipline which focuses on the 
practical application of marketing 
techniques and the management of a 
firm’s marketing resources and 
activities. If only this definition made 
more sense than it should have, I 
probably would not have an article to 
write. Marketing is not only knowing  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
your customer but also having the skill 
to negotiate. Like Harvey puts it, “It’s 
no use just knowing your strengths if 
you have no idea about the 
weaknesses of the other side. And the 
skill that is needed lies in using this 
Achilles' heel to achieve what you 
desire.” Marketing doesn’t end here. 
“You have more bargaining power 
than you think.” What does that 
imply? Here’s how Harvey Specter 
explains it, “If you are held at gun 
shot, that does not mean you do what 
they ask of you. Remember, and I’m 
quoting, ‘If they shoot you, they have 
zero bargaining power after that. 
Once they are aware of that, it will be 
the last choice they take.’ One faces 
Similar scenarios in marketing. You 
might not be a big company but you 
might have that perfect strategy 

9. Marketing or HR? 
Learn it the Harvey Specter way 
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which might just save you from that 
gunshot and give you the much 
needed bargaining power.” 
Interesting, isn’t it, when you put it in 
a Harvey Specter way!  
 
So then why HR? Because who would 
not want to be an HR manager who 
hires Mike Ross? Mike who? An 
associate attorney with an eidetic 
memory (also who hasn’t attended 
any law school). What exactly is HR? 
And how do you become an ideal HR 
Manager? Human Resource 
Management is a function in 
organisations designed to maximize 
employee performance in service of 
their employers strategic objectives. 
HR does not involve having the skill to 
train and groom your employees. 
Instead it begins with hiring the right 
employee. Inspite of knowing that 
Mike has no degree to qualify for the 
job, Specter sees beyond just that and 
recognizes the potential he carries 
which is exactly what is needed for 
the  job. He is willing to take the risk 
and trust his instincts which finally 
prove him right. Analogous to this, to 
be a good HR manager you have to 
get out of that stereotypical way of 
hiring and firing and think outside the 
box, to know what you are looking for 
and having the art of identifying. That 
is where it all begins. 
Having said all that, one mba-
trimester down, I’m yet to make a 
decision. Where watching a 
corporate-drama sitcom gives you a 
fascinating picture of the business  

 
 
 
 
 
 
 
 
 
 
 
 
 
world, in reality the choices you make 
may or may not turn out to be as 
perfect as Harvey Specter’s. While you 
might take a few tips from Harvey like 
keeping your cool in crisis, handling 
your competition, and most 
importantly being loyal. Winning big 
might not always be an option. So 
what I would suggest to the confused 
lot of people who are sailing  in the 
same boat as me is, watch a few more 
seasons of Suits until it’s time to make 
a choice! 

Nikita Tavkar 
MBA++ (1s t year) 

nikitatavkar@gmail.com 
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Being an employee ...or Being an 

employer?  Reporting to a boss... or 
being your own boss?        Being able 
to implement your own ideas or 
waiting for someone to implement 
your ideas & take credit for it. All 
these are the options available to 
each one of us. Taking up such 
situations and converting them into 
opportunities lies completely with an 
individual. How well he/she utilizes 
the skill sets to start something called 
– ‘THE START-UP’! 
 
 
 
 
 
 
 
 
Why are the people of today turning 
towards beginning their own start-
ups? 
More than trying to be employed and 
having a very safe n secure future, the 
new generation prefers taking some 
risks and starting something of their 
own.  At a Global level, many 
youngsters turn towards being 
independent at an early age and have 
a sense of doing something 
enterprising. It’s mostly the young 
who have innovative ideas and ideas 
that are relevant to the prevailing 

society. They know what’s “in” and 
how to target specific markets.  
The scenario in India has changed 
over the past decades, not many were 
willing to take the risk and invest into 
something that was uncertain, but 
today almost everyone has the money 
and has an urge to invest this kind of 
money into something that will give 
them fair returns. Investments and 
investors being the key factors for 
business ideas coming to life, the new 
generation has a lot of opportunities 
and platforms for the upcoming 
youth. 
There are many dreams and 
aspirations of the people of India, 
there is a lot of scope, for there are 
areas untapped & since India is still a 
developing nation, a lot can be done 
by the power of the youth to become 
a developed nation.                                                                                                                         
All of a sudden, it has become an era 
of the “youth’s newly gained voice” 
‘Youth is like a Fire, A Spark at first, 
growing into a flame and then into a 
Blaze’. 

10. START-UP’s- 
it’s all about taking risks! 
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 India being the nation with the 
maximum Working Age Population, 
the potential that lies within this 
nation is tremendous. The GENnext 
has begun to be more bold in their 
moves, started being more impulsive 
and rather than being the typical 
stereotyped “Engineers“ and 
“Doctors” have begun  venturing into 
new and untrespassed areas which 
are turning out to be success stories in 
the recent past. Now it’s not ‘Being 
Successful’ at the time of retirement, 
but being successful and well known 
in the industry when you are 30 or 35 
years of age! 
 Some of the start-ups have not been 
very technically complicated ideas, 
but since they were relevant to 
today’s requirement, it clicked and 
boomed- and became another success 
story!              Be it ... Mark Zuckerberg 
or the CEO’s of establishments such as 
Flipkart, Zomato, FoodPanda, RedBus, 
Book My Show... the GENnext is going 
to look upto such examples of success 
and follow their heart rather than 
follow the society’s typical thinking 
pattern. The trending success stories 
always become a source of inspiration 
for someone at the crossroads or 
turning points of their lives and they 
tend to follow the footsteps of such 
successful role models. 
But the main questions to begin with 
are ‘what does it actually take to 
initiate such an enterprise or start-
up!’ 
 Whether you need to invest large 
amounts into such businesses?  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Whether you need to look for an 
investor? A venture capitalist? A 
partnership? The types of licences 
required to start what one intends to 
start up, etc. Our own country 
provides a lot of support to start-ups 
now-a - days. Issuing licences have 
become a lot easier; law has relaxed a 
lot of rules and regulations to 
promote people to take up such 
endeavours. Since India is a rich 
country; at least the 20%(people) who 
possess the 80%(wealth);are ever 
willing to invest if the idea of the 
business appeals to them and gives 
them fair returns in turn. 
It’s all about risks. It may work out to 
be a flourishing enterprise or it could 
just remain a mediocre level 
enterprise. It is mainly how you 
launch your start-up, how relevant it 
is to the society, how well you  
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market it, how well you can convince 
your investors, your markets, and go 
about the whole idea of your own 
business. 
There is a high probability that the 
society may be completely negative or 
apprehensive about your ‘GENnext 
Business idea’. Initially all humans are 
rigid and fear to step out of their 
comfort zone. For example, from 
writing letters to the present age of e-
mails and smart phones has brought 
about a drastic change. It’s ”the idea” 
that can change just about anything 
and everything. 
What do ‘start-up’s’ really mean to 
India as a nation? Is it a favorable 
place for such start-ups? How will it 
change the educational system 
scenario? How well will the business 
environment accept these start-ups 
into the system with all uncertainties 
and risks hovering around the 
innovative ideas. Will these innovative 
ideas ever get to see ‘the light of the 
day’? What are the chances?                
Ending on a hopeful note, I would like 
to state, If there’s an “IDEA” along 
with the willingness to take “RISKS”; it 
could be a great “SUCCESS STORY”. 
And this is not just applicable to you 
or to me; it’s applicable to every great 
mind 0 

Tina Thomas 
MBA++ (1st year) 

tinatheckanath@gmail.com 

Pg. No. 26 



11. Management Lessons 

from Khalsa Sarkar 

People of Punjab bore the brunt of 

invasions for more than 2 millennia 
right up until independence. It was in 
this landscape, where the people 
were characterized by centuries of 
bloodshed, that Ranjit Singh was born, 
on 13thNovember 1780. At the time, 
Punjab looked like a jig-saw puzzle, 
with various parts of Punjab under the 
Afghans, the Rajputs, the Ghurkhas, 
the British and the Marathas. 
Becoming the chief at the age of 12, 
Ranjit Singh created an extraordinary 
empire, extending from Afghanistan 
to China. He repelled invaders by 
closing the Khyber Pass and also kept 
the British at bay for 40 years. 
 In today’s business world the word 
“War” has become symbolic. The 
companies are deploying computer 
networks, broadband and e-
commerce instead of cannons and 
guns. As we go through the forgotten 
lessons of history, Maharaja Ranjit 
Singh stands out for many reasons. An 
exemplary leader, his strategies and 
tactics are relevant even in today’s 
corporate India. His style of visionary 
leadership, effective, as it gives people 
a sense of common purpose, is from 
the same school of leadership taught 
today in B-schools. A strong business 
case for his style can be prepared 
when we look at the retention of 
employees, inspired and empowered  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
followers, pride in the organization, 
and a shared sense of goals and 
purpose during his rule. 
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What we can learn from Ranjit Singh? 
 

Visionary outlook and Initiative: In 
managing change and transition, a 
manager’s vision plays a very 
important role. Vision of a hitherto 
unseen, undivided Sikh empire and 
the courage to take initiative in that 
direction by Ranjit Singh can be used 
by today’s manager to understand the 
various nuances in effective 
leadership. Despite the odds stacked 
against him and the obvious pitfalls of 
failure, he was victorious in this 
endeavour. Signing the Sutlej Treaty, 
even though it showed him in poor 
light amongst his fellow Sikhs, showed 
his far sightedness, as he was able to 
contain the British expansion and at 
the same time expand north of Sutlej 
without their interference. Training his 
armies through western Generals, he 
adopted many modern techniques 
and weapons so as to bring his army 
to a level at-par with the Western 
Armies. He was the first Indian ruler to 
do so. 
 
Realistic: Great leaders focus on 
creation and not just on learning. One 
must have a vision that can be turned 
into a reality. In today’s corporate 
world, one needs to explore new 
frontiers. Lahore, considered beyond 
reach by many, was captured by Ranjit 
Singh. Governance of Punjab was 
complex due to its religious and 
demographic composition, as the 
Sikhs were a minority. Even as the 
mighty Mughals bowed down to the 
 

 
 
 
 
 
 
 
 
 
 
 
 
British supremacy, Ranjit Singh was 
unvanquished because of his 
benevolence and the acceptance of 
his own limitations. 
 

Intelligence: Dazzling victories 
attributed to his European generals by 
many historians were in fact victories 
earned in hard-fought campaigns 
fought with plain weapons. Bigger and 
better does not always guarantee 
success. It is intelligence that turns an 
apparent disadvantage into an 
advantage. A less trained operator 
with an expensive, more impressive 
tool is of no great value as compared 
to a well-trained operator with a 
simple tool. 
Ranjit Singh shunned the title of 
Maharaja, as he drew his authority 
from his qualities and not from titles. 
He defied conventions even then, as 
no building, monument or the seal of 
the government bore any reference to 
him. Espionage and Intelligence were 
effectively used by Ranjit Singh to 
gauge the perpetual British threat to 
his empire. 

Pg. No. 28 



Sense of responsibility: It is one thing 
to make decisions and it is entirely 
different to live with those. On failing, 
a leader or a manager must accept the 
responsibility for it, learn from it and 
keep on trying again and again. 
Similarly, it is also important to reward 
the team and give them the credit 
they deserve on success. Ranjit Singh’s 
decision to safeguard the trade routes 
in Kashmir went a long way in 
reducing robberies on that route. His 
sense of responsibility pervaded all 
aspects of the state and it created a 
sense of security amongst the citizens. 
He understood the importance of 
education, and thus there were nearly 
four thousand schools attached to 
various Gurdwaras, Mosques and 
Temples with almost 1.5 lakh 
students. 
 
Humanist and empathy: Ranjit Singh, 
popularly known as Khalsa Sarkar, was 
a leader of the masses, under whose 
leadership the Sikh empire flourished 
like never before. Ranjit Singh’s life 
depicts the significance of personal 
supervision, functioning in a global  
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
multicultural environment, humility 
and benefits of a democratic style of 
leadership. He issued orders to his 
armies to treat the people of captured 
regions with respect and 
consideration. He personally ensured 
that his wishes were carried out. 
Festivals of all religions were 
celebrated with gusto and the 
Maharaja or the Ministers themselves 
took part in the celebrations. Capital 
punishment was also banned. 
 
Selecting a good team: Managers 
usually face a challenge of selecting 
the right person for the right job and 
at the right time. Ranjit Singh’s 
subordinates, from different faiths 
and beliefs, served him well. It was of 
utmost importance for him to place 
capable and trustworthy people as 
chiefs of various districts, due the 
vastness of his empire.  
 
Ability to motivate people around: 
Today’s managers must understand 
how their leadership style affects 
motivation and ultimately the delivery 
of business performance. Maharaja 
Ranjit Singh’s ability to motivate made 
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him rise from the status of petty 
chieftain to become the most 
powerful Indian ruler of his times. Folk 
stories talk about Maharaja, the 
Leader and the Inspiration. His ability 
to motivate and integrate diverse 
people, helped stem the tides of 
invasion for the first time in 1000 
years. 
 
Ability to stand against critics: 
Managers today are exposed to swift, 
unpredictable external pressures. 
They must cope with high levels of 
complexity and thus, as a 
consequence, criticism. Dealing with 
criticism in a constructive manner is a 
sign of a good manager. Ranjit Singh 
dealt with critics throughout his life 
and used criticism as a fuel for 
improvement. Even though he was 
surrounded by critics on all sides, he 
created a landmark by inducting 
Hindu untouchables in his army. He 
reasoned with the dissenters and got 
them to fight side by side with the 
untouchables. 

Arvindjeet Singh 
MBA++ (2nd year) 

arvindjeet.pumba@gmail.com 
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The one word that comes to the minds 

of readers and viewers of Game of 
Thrones is ‘wow’. It is simply one of the 
most marvellous series that has graced 
television or the printed medium. It 
would be very difficult to find a person 
who would criticize this masterpiece. 
The series penned by sexagenarian 
author, George R.R.Martin tugs various 
emotions with its graphic violence, 
passion, politics, horror and intrigue. 
The well-defined and ever interesting 
characters, the twists & turns in the 
plot and the intricately described fight 
sequences are actively discussed by 
fans of different age groups all over the 
world. The point I would like bring to 
light here is that, this show does its job 
of entertaining us well but it also has 
the capability to impart wisdom, 
especially to a management student. 
The number 7 has great significance in 
Games of Thrones,-the 7 Realms and 
the 7 Gods being an indication. Thus, 
staying true to the GoT ethos, here are 
7 lessons I learnt from GoT: 
1. It is A Game of Market Share in the 
real world.  
All the strategies and plans devised by 
a company are primarily aligned 
towards a greater purpose – gain or 
retain market share. You will probably 
not kill for market share but eventually 
you would like to increase your market 
share honourably like the Starks, or  

 
 
 
 
 
 
 
 
 

 

 
with deceit and intimidation like the 
Lannisters. Some would become 
overambitious like the Iron Islanders 
(and utterly fail!) or some would have 
zero ambition like the Arryns. You could 
also target a niche market like the 
Dothrakis. 
It is this game of market share that 
keeps the real world interesting. 
 
2.  Playing it by the Book in a rigid 
manner is probably a cardinal sin, not 
just in GoT but in the business world 
too. 
What one must understand is that the 
rule-book is meant to be amended 
constantly and everyone is constantly 
trying to find a way around the book or 
completely undermining it. Playing it by 
the book lost Ned stark his head and 
granted his family miserable lives. 
Many businesses rise through the ranks 
by often ‘not’ playing by the book. The 
Bollywood movie ‘Guru’ depicts an 
example quite admirably. 

12. Game of Thrones – 
A Management Perspective  
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3. Who holds the most power in an 
organization? Well, let us consider a 
popular riddle depicted in the trailer 
of season 2: 
"In a room sit three great men: a king, 
a priest, and a rich man with his gold. 
Between them stands a sell-sword, a 
little man of common birth, and of no 
great mind. Each of the great ones 
bids him slay the other two. 'Do it’, 
says the king, 'for I am your lawful 
ruler’. 'Do it’, says the priest, 'for I 
command you in the names of the 
gods’. 'Do it’, says the rich man, 'and 
all this gold shall be yours’. So tell me - 
who lives and who dies?"  
The answer from the book - "that is 
up to the sell-sword" - outlines the 
under-acknowledged power of the 
lower orders. In management-speak it 
would be the employees who are the 
foundations on which the top 
management stands and thrives. 
 
4. The chances of you winning the 
throne becomes easier with alliances.  
In the Battle of Blackwater, Stannis 
Baratheon was almost successful in 
dealing a crushing blow to King’s 
Landing. The factor that saved them 
 
 
 
 
 
 
 
 
 
 
 

 (apart from Tyrion’s ingenuity) was an 
alliance with the Tyrells of 
Highgarden. The King in the North 
(Robb Stark) became king in the North 
through alliances. In real world, 
alliances could simply mean alliance 
between various rival departments in 
a company or it could mean Mergers 
and Acquisitions, Joint Ventures, 
strategic alliances etc. 
 
 
 
 
 
 
 
 
 
 
5.You need to be open to new ideas 
and offer fresh perspectives more 
often than you think.  
Let us consider some of the characters 
in GoT: Jamie Lannister was evil, 
Tyrion was a bad guy, and Sansa was 
naive and annoying.  But, when you 
hear the same story from other 
perspectives, from their perspectives, 
you have to grapple with yourself and 
consider, whether to change your 
mind.  We end up sympathizing with 
Jamie and Sansa. Tyrion dying, now, is 
something that is inconceivable. 
6. The real world like the world of 
Game of Thrones is Disruptive.  
One day the Targaryens were ruling 
the world and the next day, were 
inhiding. Things are constantly 
changing and trying to predict what 
will happen next is becoming  
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an incredibly difficult task. We are 
printing prosthetic limbs and the 
cloud makes it possible to scale up or 
scale down massive computing, on 
demand, just in time. Everyone knows 
where everyone goes on the web - 
and if you leave the grid, we know 
that too! Virtual reality has merged 
with Reality and new hybrids are 
being mainstreamed through 
everyday tools that everyone has. 
Keep up or lose! 
 
7. Perhaps one of the most important 
lesson from GoT would be – don’t 

make your stakeholders angry! 
Robb Stark was named King of the 
North by the Northern lords, who 
were outraged at the execution of 
their liege lord, Ned Stark. They 
believed in Robb and his ability to 
forge a free and independent 
northern kingdom. But executing 
Karstark(leader of half the army!) and 
dissing Welder Frey was perhaps 
some of the biggest blunders Robb 
committed, which only earned him a 
brutal death. In the real world survival 
of your business means keeping your 
stakeholders happy. Period. 

Rohit Nair 
MBA++ (2nd year) 

rohitn@gmail.com 
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13. Through my lens 
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What is the first thing that comes to 

our mind when we think of summer 
placements? Companies with big 
brand names, stipend or the work 
profile offered? Or is it a bit of all? 
Every MBA student has these 
thoughts before interning with a 
company because of the importance 
and value of a summer internship. 
 
For many, getting out of a B-school 
with an MBA degree is more 
important than getting into it, and 
rightly so, because the course gives 
you a realistic idea of how the 
corporate world works and moves 
forward. Almost all reputed B-schools 
have a summer internship program in 
their calendar, and PUMBA is no 
different. A summer internship is a 
very vital stage for an MBA student. 
Because by the time one applies and 
goes for a summer internship, he is 
well equipped with the basics of  
management subjects like economics, 
accounting  statistics & many more. 
And here in PUMBA he gets a bit more 
knowledge of his specialization as 
well, owing to the trimester course 
pattern. 
Basically, it is the time when students 
get a first-hand exposure to their field 
of specialization. According to Pratik 
Joshi, a second year marketing 
student and fresher, who did his  

 
 
 
 
 
 
 
 
 
 
 
 
summer internship in Ranbaxy 
Laboratories, “Ranbaxy is a regular 
summer internship recruiter in our 
college and my pharmacy background 
helped me get selected. I had five 
days training in Mumbai and then was 
assigned to work at research  centers. 
I was in market research and was to 
meet dermatologists, take review of 
different products, and finally had to 
make a report of it”.  

  The work culture is great in 
Ranbaxy, our work starts at 9:30 in 
the morning and ends  at 5, with no 
work overload. It was a great 
learning experience 
-Pratik Joshi 

“ 

” 

14. Summer Internships: 
Experience and Learning 
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Valene Gomes, another fresher and 
second year systems student who did 
her internship in KoneCranes, a 
manufacturing company says, 
“Systems in manufacturing is very 
important both internally and 
externally. It includes need analysis, 
setting up ERP, design of the whole 
manufacturing system with coders 
and testers and much more”. 
 
 
 
 
 
 
 
 
 
This breaks many myths that students, 
especially freshers have regarding the 
summer internships. The experienced 
and laterals have a fair bit of idea at 
least, of the corporate world . But the 
freshers don’t always have a clear 
picture, and thus sometimes land 
themselves in a wrong company or 
work profile. 
 
 
 
 
 
 
 
 
 
To the experienced and laterals it was 
another corporate experience. 
Bhavisha, a second year HR student 
and a lateral, made the most of her 

internship at AUDI. She says, “My job 
dealt with all HR activities that AUDI 
has right from recruitment to on-
boarding to exit formalities. The work 
culture at AUDI is amazing. I had to 
directly report to my manager who 
was very supportive, gave a lot of 
feedback on my work and shared her 
experiences. I learnt a lot from her.” 
 

For Sahil Gundevia, another lateral 
and second year Finance student, the 
experience was like home-coming. 
“We called down HSBC to the campus, 
and having worked there before, it 
was like going back to my turf. I 
interned as a business analyst.” 
 
 
 
 
 
 
 
 
 
 
 
Amit Joshi, a second year marketing 
student with experience, who did his 
internship in PepsiCo India echoes 
Sahil’s words, "PepsiCo needs no 
introduction ,it is a great organization 
to work with, extremely employee-
friendly and dynamic.” He says, “My 
job profile was to basically understand 
and analyze the distribution of strong 
then weak markets and find solutions 
to a market not performing well. It 
involved interactions with distributors, 
company employees, shopkeepers 

   In HSBC, they treat you as 
if you are one among them 
only. At no point of time you 
feel that you are an  
intern. 
           -Sahil Gundevia 

“ 

” 

  It makes me proud 
that the program 
designed by me is 
selected and is already 
being implemented at 
Audi Pune. 

-Bhavisha Mansukhani 

“ 

” 

   if you are enthusiastic 
about your work, there is 
no limit to learn in a 
summer internship. 

-Valene Gomes 

“ 

” 
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and actually travelling along with sales 
representatives and delivery agents 
for research.’’  
Though the interns were encountered 
with minor hurdles like language 
barriers while interacting with locals 
in a different city or apprehensions by 
employees while sharing their 
problems with the company. But, all in 
all, it was a rewarding experience as 
the highest point of all the interns was 
being acknowledged & their 
recommendations being recognized. 
And that is the recognition we want in 
our summers, don’t we? 
 
 
 
 
 
 
 
 
 
 
 
So what do we learn by all this? First is 
to choose a right work profile, where 
we feel we can learn something useful 
to us. Second is to try and get into a 
large and reputed organization. This 
thing always helps in a long run, 
especially during final placements. 
Also if we can showcase good work, 
we can try for a PPO or a PPI. And 
finally , we need to go with an open 
mind to learn. Because it hardly 
matters how much stipend we are 
getting in those two months, but the 
experience matters a lot. 

 
 
 
 
 
 
 
 
 
 
 
So we hope with the help of this 
article, the first year students get a 
somewhat clear idea about summers 
and by the time summer recruitment 
starts, they are ready to rock the 
corporate world! 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

-Snehal Sapkale 

   the efforts you  
put in is always 
appreciated and 
rewarded 

“ 

” 

there were quite a few 
challenges but the spirit  
of this organization 
is unbeatable. 

“ 

” -Amit Joshi 

Shubhaditya Sen 
MBA++ (1st year) 

shubhaditya2305@gmail.com 

Krutika Subramanian 
MBA++ (1s t year) 

krutika.2311@gmail.com 
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We come across new applications 

everyday for our android handsets. A 
lot of them are from Google market. 
Pocket has been one of the ‘Editor’s 
choice’ applications for more than 2 
years now. 
 
If you are keen on reading articles/ 
news, or anything on mobile itself and 
want to cluster what good-reads you 
come across then try the "pocket" 
app. Look at it this way, we have 
separate applications for reading 
newspapers like ET app, TOI app etc. 
We read or watch videos on website/ 
social media on any of the browser on 
PC/ mobile phones. Now, you can save 
that particular link on one location i.e. 
Pocket app which is available on 
mobile, tablets or as an add-on to the 
browser on your PC. You may go back 
to it as per your convenience.   
              
Also, we read links shared by Wall 
Street Journal, Bloomberg business 
week, Economist or Celebrity on 
twitter, facebook and we bookmark 
our collection on those respective 
different locations. But pocket app 
provides us a place to cluster those 
selections. The following are the 
reasons I would personally 
recommend Pocket App: 
 
Clustering: Save what you like and 
read it later according to your  
 

 
 
 
 
 
 
 
 
 
 
 
 

 

convenience.  
 

Offline reading: Gives you an option 
read offline by downloading data of 
added link. 

 
Listen feature: It also gives you an 
option to hear what you’ve saved, 
that too in various accents and 
languages? 

 
User interface: Gives a different 
experience of reading by providing a 
fantastic elegance of display with the 
light and dark theme option. 

 
8 MB app: Not that high on 
memory. 

 
Share:  'App to app sharing of link' 
option. 

 
Compatibility: Compatible with 
mobile phone, PC, and tablet 

15. Collect in ‘pocket’- 
A review on an Android application 
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Intelligence about Highlights:  Based 
on your previous reading patterns, 
Pocket detects your interests and 
displays links of those topics in 
'highlights'. 
 
Premium¬: Rs 300/- per month and 
Rs 2800/- per year if you want to save 
your web articles and webpages 
permanently, so they’re accessible 
even if the original page changes 
online. 
 

This app has little scope for 
improvement too: 

 
Saved links of videos don’t save the 
video itself, users have to be online to 
see them. 
Users can’t recollect the data when 
they are offline which they had 
archived or added to favorite. They 
must have internet connection for it. 
 
Overall it is a productive application; 
you can definitely give it a shot. 

Shreyas Anekar 
MBA++ (1s t year) 
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Analytics has wide ranging impact on 

business. It can be applied to so many 
problems in so many different 
industries that it becomes important 
to take some time to understand the 
true scope of analytics in business. 
There are 3 ways of classifying 
analytics. One is on the basis of the 
industry second is on the basis on 
business function or what is also 
called domain analytics and third is on 
the basis of the kind insights offered 
on the results.  
Let’s start by looking at industries 
where analytics usage is very 
prevalent. There are certain industries 
which have created huge amount of 
data like credit cards and consumer 
goods. These industries were among 
the first one to adopt analytics.  
Examples of industries that make 
extensive use of analytics are Credit 
cards, Insurance, Retail etc. so 
analytics is classified on the industry it 
is applied to. Hence you will hear 
terms such as insurance analytics, 
Retail analytics, and Web analytics 
and so on.  Hence within each 
industry analytics can impact many 
key businesses thus you could also 
classify analytics on the basis of the 
business functions it is used in. 
Classification on basis of business 
function goes like Marketing analytics, 
Sales and HR analytics, Supply chain 

 
 

 
 
 

 
 
analytics and so on. This can be a 
fairly long list as analytics have a  
potential to impact virtually any 
business activity within a large 
organization. But the most popular 
way of classifying analytics on the 
basis of what it allows us to do.  Let’s 
take a particular situation involving 
data and see if we can come up if the 
types of analytics we can do on it. 
Let’s go to a supermarket to do our 
weekly grocery run. 
We would possibly put in our basket A 
loaf of bread, Milk, Cheese or Yoghurt, 
Bananas, Cereals and two other 
special items for the week may be 
replenishing our supply of spices or 
lentils. There are those items we take 
every week without fail because those 
are the stapes of our grocery basket.  
So we were to create a report of the 
contents of the our grocery basket 
over the past few months there would 
be information on the number of liters 
of milk we brought , the numbers of 
banana we ate and how often we got 
spices. This is important information 
for the retailer because it is data 
about his store and his supplies. This 

16. HOW DOES ANALYTICS HELP 

IN DECISION MAKING? 
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helps the retailer understand the WHY 
behind the BUY and to make decisions 
about the same, this is descriptive 
analytics.  All the information coming 
from the data is coming from the 
basket. All we are doing is slicing and 
dicing the data in different ways or 
looking at the data in different angles 
or a long different dimension etc. How 
often did we buy spices?  Did we only 
buy milk when we also brought 
cereals? Did we buy any other fruit 
when we brought bananas? So as you 
can see descriptive analytics is the 
simplest type of analytics to perform 
simply because it uses existing 
information from the past to 
understand decisions in the present 
and hopefully helps in deciding an 
effective course of action for the 
future. However because of its 
relative ease of understanding an 
application, descriptive analytics has 
been labeled the most unpopular tool 
in analytics. But it is also extremely 
powerful in its potential and in most 
business situation descriptive 
analytics can help address most 
problems, but continuing from our 
grocery example so our local grocer 
sees that most people who by cereals 
also buy banana so he places the 
smaller banana basket next to the 
cereal shelf. Also for those who buy 
butter, a small bread basket will be 
next to the butter shelf because he 
predicts that most people will pick 
them both up. This is predictive 
analytics. You can actually see this in 
most of the big supermarket chains all 
over around the world. Retailers are 

very interested in understanding 
relationships between products, they 
want to know if a person buys product 
A, he also likes to buy product B or 
product C. This is called Product 
Affinity analysis or Association 
analysis or Market basket analysis. 
This is commonly used in the retail 
industry and is used to refer to the set 
of techniques that can be applied to 
analyze the shopping basket  or a 
transaction. 
Have you ever wondered why milk is 
placed right in the back of the store 
while magazines and chewing gum are 
right by the check out, That’s because 
thro analytics retailers realized that 
while travelling all the way to the back 
of the store to pick up your essentials 
you just may be tempted to pick up 
something else and also  because 
magazines and chewing gum are 
cheap impulse buys  you decide to 
throw them in your cart since they are 
not too expensive and you probably 
been eyeing them as you waited in 
line in the counter. Predictive analytics 
work by identifying patterns and using 
statistical data to make inference 
about the future. At a very simplistic 
level we try to fit the data into a 
certain pattern  and if we believe the 
data is following a certain pattern 
then we can predict what will happen 
in the future. 
Let’s try and look at another example 
of predictive analytics in the in the 
telecom industry. A large telecom 
company have access to all kinds of 
information about its customers 
calling habits, how much 
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time they spend on the phone, how 
many international calls did they 
make, do they prefer SMS or call SMS 
outside their city, but this is 
information one can obtain  by 
observation or descriptive analytics. 
But such companies would more like 
to know which of their users would 
like to leave or take a new connection 
with their competitors. This will use 
historical information but rely on 
predictive modeling and analysis to 
obtain results. This is predictive 
analysis. While descriptive analytics is 
a very powerful tool, it still gives us 
information only about the past 
whereas in reality most users’ primary 
concern will always be the future. A 
hotel owner would want to predict 
how many rooms will be occupied 
next week. The CEO of a 
Pharmaceutical  company will want to 
know how many under test drugs is 
most likely to succeed . This is where 
predictive analytics is a lot more 
useful. In addition to these two the 
third type of analytics which came 
into existence very recently may be a 
decade old is Prescriptive analytics. 
Prescriptive analytics goes beyond 

predictive analytics by not only telling 
you what’s going on but also what 
might happen and most importantly 
what to do about it. It could also 
inform you about the impact of these 
decisions which is what makes 
prescriptive analytics so cutting edge. 
Business domains that are great 
examples where prescriptive analytics 
can be used  are the aviation industry 
or nationwide road networks. It can 
identify roads where tolls can be 
implemented to streamline traffic. To 
see how prescriptive analytics 
function in the Aviation industry let’s 
look at an example. 
Airlines are always looking at ways to 
optimize their routes for maximum 
efficiency. This can be billions of 
dollars in savings. But this isn’t that 
easy to do. With over 50 million 
commercial flights in the world in a 
year, that’s a flight every second. Just 
a simple flight route between two 
cities say Delhi to Mumbai has a 
possible 2000 route options. So the 
aviation industry relies on Prescriptive 
analytics to decide what, which and 
how they should fly their airplanes to 
keep cost down and profits up. 
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Seminar cell hosted 

BookMyShow Chief Mr. 
Ashish Hemrajani to the 
department on 26th 
September 2014. Mr. 
Hemrajani highlighted 
the working in his 
ecosystem of business 
and how BookMyShow 
has evolved over the 
years battling odd tides.  
 
 
 
 
 
 
 
 
 
 
 
 
 
The session then moved 
towards Q&A where 
students engaged in a 
high interaction with 
BookMyShow team. We 
gained from his 
entrepreneurial 
experience and got 
more insights about the 
highest grossing E-
Ticketer.  
Next month, Seminar 
Cell graciously organized 

and managed a 
networking event, “The 
Corporate Ensemble 
2014” with stakeholders 
from the corporate 
sector, at J.W.Marriott, S. 
B. Road, Pune on 
October 18th, 2014. We 
proudly presented this 
year’s event with the 
tagline ‘Bridging the 
Gap’ with the purpose 
to stay connected with 
corporate recruiters and 
businesses. Our aim is to 
continue to develop and 
produce efficient human 
resource at par to the 
dynamic business 
standard. 
The event started with 
an insight into the 
current batch of 
Students and progress at 
PUMBA till recent. 
Serving the purpose of 
adding value, the 
solicitous faculty of  
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
DMS-Pune University, 
addressed the guests to 
notify that “PUMBA 
believes in strong 
Academia-Corporate 
Relations”. 
The event then 
proceeded towards a 
healthy Q&A session. 
The corporate guests 
responded to the 
queries of student 
managers and were 
equally good in seeking 
certain solutions from 
them. The event gave a 
good opportunity for 
future managers to let 
studied theory and 
syndicate activities 
boost their applicative 
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mind and get more 
practical in analysis.  
The event guest list 
included HRs and other 
Stakeholders from firms 
like Tata Motors, 
Venky’s, Symantec, 
Sandvik, Altem Energy, 
3M, Mahindra Steel, 
Tata BSS, Cisco, Markets 
and Markets, 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
Principal Financial 
Global Services, Xento 
Systems, Vodafone, 
Mitsubushi Electric, 
Cybage Software, Airier 
natura pvt. ltd, Anantraj 
Enterprises,etc 
The Event has helped 
PUMBA to gain new 
strength as well as to 
keep the old relations  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

consolidated. 
The event concluded 
with networking over 
dinner and later the 
mementos were gifted 
to all Guests. Taking 
further the CSR of 
PUMBA, along with 
mementos, saplings 
were gifted to guests to 
nurture and strengthen 
the relationship for 
years ahead. 
The year ahead for 
seminar cell starts with 
another good industry – 
academia interaction 
with flagship event- 
National Seminar 2015 
in January. Seminar cell 
will continue to portray 
the face of the 
department in bright 
light to the corporate 
world. 

seminarcell@pumba.in 
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On 6th of September 

2014, PUMBA Alumni 
Cell hosted a Chapter 
Meet at the alma mater. 
The event had waves of 
nostalgia run through 
the campus that 
evening. 135 alumni 
attended the event. 
Considering the 
competitive corporate 
atmosphere, the theme 
this year was “Corporate 
Colloseum“. A panel 
discussion revolving 
around the theme was 
the main feature of the 
event. Mr. P. 
Shrinivasan,Mr. 
ShramikShevate, Ms. 
Varsha S Kadam, Mr. 
Vinayendra Jain, Mr. 
Ashish Patki& 
Mr.Shashank Pathak 
were the panellists for 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Pune. The enthusiasm 
and the connect that the 
alumni have towards 
PUMBA was very 
evident at the event, 
which motivated the 
current batches.  
On 13th of September 
2014, Chapter Meets 
were held in four 
different cities, Mumbai, 
Bangalore, Hyderabad & 
Delhi. 
Mumbai: 
The Venue for the 
Mumbai meet was Acres 
Club, Fern Residency, 
Chembur. 54 alumni 
attended the event. The 
panel discussion, like 
Pune, was also held at 
Mumbai. The panellists 
for Mumbai were Mr. 
Bhavik Dangarwala, Mr. 
Prabhunath Gupta, Mr.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
Ashish Krishna & Mr. 
Vinayendra Jain. The 
discussion was very 
informative and gave 
the perfect picture of 
the war that is 
happening in the 
corporate world. Our 
Head of Department, Dr. 
B. V. Sangvikar attended 
the event along with 
visiting faculty Dr. Anil 
Agashe. Also in 
attendance were our 
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in-house faculty 
Dr.PrafulPawar&Dr.Hem
antKatole. 
Bangalore: 
The Venue for the 
Bangalore meet was 
Royal Orchid. 45 alumni 
marked their presence 
at the event. The panel 
discussion at Bangalore 
was very vibrant and 
made the freshers 
aware of the 
competition they will be 
facing. Mr. Vishnu 
Atmakuri, Mr. G.  
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
Udayshankar and Ms. 
Sapna Saran were the 
panellists at Bangalore. 
Dr.AtishChintamani was 
the faculty that 
attended the event. A 
signboard was signed by 
every alumnus and 
alumna, which 
portrayed their affection 
towards PUMBA. 
Hyderabad: 
The Venue for the 
Hyderabad meet was 
Central Court. The Panel 
discussion included Mr.  
 
 
 
 
 
 
 
 
 
 
Zade& Mr. Shetanshu 
Dixit. Dr. Rajesh P. 

Srinivasan, Mr. Sameer 
Pahurkar was the faculty 
who attended the event 
in Hyderabad. 
Delhi: 
The Venue for the Delhi 
meet was SPF 87. There 
was no panel discussion 
here, but there was a 
healthy discussion 
between the students 
and the alumni that 
attended the event. A 
lot of interaction took 
place over dinner. The 
Faculty Coordinator of 
Alumni Cell Dr. Ranjit 
Chitale attended the 
event. 
The event portrayed the 
connect that the alumni 
share with their alma 
mater. 

alumnicell@pumba.in 
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Cultural Cell reflects 

“The Spirit of PUMBA”. 
Year 2014 was one more 
successful year for us. 
We had a wonderful 
response from 
participants for our 
annual events like 
Summers ’14 and 
Shramdan. In a first, we 
started a ‘Donate a 
Book’ campaign and 
were successful in 
donating over 200 books 
to orphanages. PUMBA 
Motion Arts, formed this 
year,is our small 
production house for 
short films. With 
Goonj’14, PPL 5.0 and 
Dhruv’15 lined up, 
exciting times lie ahead. 
Here is a brief overview 
of the activities carried 
out by Cultural Cell this 
year. 
 
 
 
 

PUMBA Motion Arts: 
An ideal put forward by 
Rahul Patil, Creative 
Head of our cell, was a 
successful initiative. This 
initiative got firm 
support from our 
faculty. PMA, operating 
as a separate entity in 
PUMBA, is mainly 
involved with producing 
in-house films, recording 
interviews, guest 
lectures and showcasing 
films that have 
management learnings. 
3rd Box, a short film, was 
the first project of PMA 
which shed light on the 
problems faced by 
transgender children in 
every walk of life. 
 
SUMMERS’14: 
Summers’14 is a 
national level Summer 
Internship Presentation 
 
 
 

 
 
 
 
 
 
 
 
 
 competition. 
Decoration theme for 
this year’s Summers ’14 
was “Where B-world 
meets E-world”. 
This year we had more 
than 80 entries from 
premier B-schools across 
India. Participant from 
IIM’s, IIT Departments 
and the best university 
departments 
participated in this 
competition. The 
competition, open for all 
disciplines of MBA, was 
judged by our faculty 
and Industrial experts. 

Cultural Cell 

Pg. No. 52 



 
 
 
 
 
 
 
 
 
Donate a Book 
Campaign: 
Brainchild of our 
dynamic cell member 
Ms. Harshada Thorat, it 
was another first for us. 
Houses are cleaned 
during Diwali and we 
came across several 
unwanted things that 
we don’t use anymore. 
There may be books that 
we have read and may 
not touch again. So, if 
we can donate such 
books we used to read 
as children, to the not so 
privileged,was the basic 
 
 
 
 
 
 
 
 
 

 idea behind this event. 
We got really good 
response and we 
collected more than 200 
books, which were 
donated to orphanages. 
 ‘We’ as Cultural Cell 
believe in ‘Making a 
Difference’. We 
endeavour to exhibit the 
Spirit of PUMBA in our 
upcoming events. 

culturalcell@pumba.in 
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As the cell was handed 
over to us, initially, we 
were caught with the 
feeling of pride 
whichsoon turned into 
nervousness as our 
senses hit the chords of 
emotion called ‘the 
responsibility’. The 
pressure gripped us in 
no time. But the 
members took the 
challenge head on and 
the Vision and Mission 
were set. 
 
 
 
 
 
 
 
 
 
 
 
 
  
The Cell adopted the 
theme for the year, 
‘INITIATOR’. In order to 
achieve the set mission, 
we decided to initiate 
new activities at the 
institute and Ican 
proudly say, We did it! 
A glimpse of this 
wonderful journey… 

Business Plan - Hall of 
Fame 
Every year the students 
of PUMBA prepare B-
Plans as a part of their 
academics. This year 
onwards the best B-
Plans, selected by the 
jury would get inducted 
in Business Plan – Hall of 
Fame. These B Plans will 
act as the benchmark for 
the coming batches and 
will work as a 
motivation to the new 
aspiring entrepreneurs 
of PUMBA.Out of 
approximately 35 B-
Plans prepared last year, 
the top 5 were 
honoured with ED Cell’s 
Business Plan - Hall Of 
Fame title. 
 
EMBARK 
The ED Cell’s magazine – 
EMBARK was re-
launched this year. We 
successfully launched 
the magazine during the 
Induction programme of 
the new MBA++ batch of 
2014-16. 
 
E-Day 
With an aim to make 
students realize that 
they do have the  

 
 
 
 
 
 
potential to be an 
Entrepreneur,E-Day was 
celebrated on 27th 
September 2014. On E-
Day, various activities 
were conducted to test 
the entrepreneurial 
skills of the students. 
The activities included: 
• Neeti-
Shastra – A strategy 
game where in, teams 
were formed and 
divided into buyers and 
sellers who had to trade 
the given commodity. 
• Inception – 
The activity was focused 
on testing the analytical 
and problem solving 
skills of the participants. 
The students were given 
the task to observe the 
PUMBA institute and 
provide suggestions to 
improve it based on 
certain parameters. 
E-Day was an inter-
division competition and 
the winning division was 
awarded with E-Day 
Rolling Trophy. 

ED Cell 

Vision:  To be a 
renowned centre of 
excellence for 
entrepreneurship 
development 
program. 
 
Mission: To train and 

develop successful 
entrepreneurs 
towards evergreen 
economic prosperity 
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Movies N More 
The concept was based 
on the phrase wisdom 
beyond books. Movies N 
More was organised by 
the cell with anaim to 
make the process of 
learning more 
interesting and 
entertaining. In this 
activity the movie 
‘October Sky’ was 
screened. 
MTE 
MTE i.e. Meet the 
Entrepreneur is a 
speaker session wherein 
the focus is to gain 
knowledge from experts 
in a particular sector.  
Adv. Prof. Jayprakash 
Somani conducted a 
 
 
 
 
 
 
 
 
 
 

session and educated 
the students on 
‘Opportunities in EXIM 
sector’. We also had 
PUMBA alumnus Mr 
Shantanu Patil who 
helped students explore 
the ‘Opportunities in 
Agro-Business.’ Mr. 
Bupendra Rathod 
(Entrepreneur & life 
coach) motivated 
everyone as he spoke on 
‘Who is an 
Entrepreneur? &What is 
Entrepreneurship?’ Mr 
Sushil Ojha (Manager 
&E.O. (GM-West)) TATA 
Steel, shared his 
experience about 
‘Entrepreneurship 
Within TATA’. We also 
had Mr Anil Agashe 
speak extensively about 
‘Financial Etiquettes’ for  
entrepreneurs. His 
message was very clear:  
‘Be prudent with your 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
finances!’ 
Other than this, ED Cell 
also conducted various 
other activities. We 
undertook Voting 
Awareness Campaign as 
a part of our social 
responsibility. We also 
visited a White Coal 
manufacturing plant. 
Members have been 
regularly meeting and 
working together to 
develop their 
entrepreneurial skills 
and knowledge. The 
Journey so far has been 
wonderful and we 
intend to take it to 
newer heights. 

edcell@pumba.in 
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For Placement Cell, 2014 
has been a year of 
experiments. The lead-
up to the final 
placements began with 
the routine- reaching 
out to the potential 
recruiters. However, 
soon the placement 
team and the faculty 
coordinator felt that the 
whole placement 
process could do with 
some tweaks.  
Visiting corporates and 
presenting them with 
the placement dossier is 
an unavoidably crucial 
part of the placement 
process. Very often, this 
is the first interaction 
and the last chance to 
convince a new recruiter 
to visit the campus. This 
year, the need to stand 
out from the crowd was 
felt.  Thus it was decided 
that on a trial basis, 
instead of simply 
walking the recruiters 
through the printed 
dossier, a short 
presentation would be 
given, touching upon 
the focal points of the 
institute. Not only would 
this reduce the 

environmental footprint, 
it also projected the 
institute as a shaper of 
efficient professionals. 
After visiting over 500 
companies in 7 cities, it 
was found that 
recruiters responded 
very positively to this 
initiative. 
With the imminent 
approach of the 
Placement Season, the 
Placement Cell, with 
massive support from 
the faculty, also took up 
an enhanced role of 
facilitator. On such a 
great scale for the first 
time, the Cell took on 
activities to boost and 
assess students’ 
theoretical knowledge, 
sessions to develop soft 
skills and mock  
 
 
 
 
 
 
 
 
 
 
 
 

interviews to prepare 
students for the big day.  
In terms of 
improvement of the 
work process and its 
transparency, the 
Placement Cell took the 
initiative of developing a 
web portal, accessible 
by every student. This 
portal, even in its most 
rudimentary state, was 
instrumental in keeping 
students abreast of 
companies due to 
campus visit, and 
helping them track their 
own progress in the 
Placement Support 
Programme. 
Finding them at the end 
of the whirlwind tenure 
with the Placement Cell, 
it was looked upon with 
both awe and relief, at 

Placement Cell 
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the knowledge has 
been gained and the 
legacy to which they 
have contributed to. 
With over 60 (and 
counting) companies 
visiting campus and 
more than half the 
batch already placed, 
they could not be 
happier. The 
Placement Cell thanks 

their faculty 
coordinator Dr. 
Prafulla Pawar, for his 
immense support and 
initiative; without 
him, it would not 
have been able to lay 
this foundation for 
the development of 
the placement 
activities in PUMBA. 

placementcell@pumba.in 
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For any institution, it is 
very necessary to have a 
smooth communication, 
always being a 
forerunner in adopting 
and instituting new 
technologies; 
Communication Cell 
realizes that and work 
towards it through its 
different operations. 
Referred to as the Brand 
Managers of the fire 
brand – PUMBA, it 
ensures that PUMBA is 
seen and heard at the 
right places, at the right 
time so that various 
stakeholders - students, 
faculty, applicants, and 
alumni can achieve 
maximum leverage from 
the PUMBA brand. It 
manages the online 
publicity, 
communications and 
publications - internal & 
external and also serves 
as the official 
spokesperson of the 
institute. Here are the 
various activities of the 
Communication cell: 
 
PUMBA NEXUS: It is the 
magazine of Departure 
of Management 
Sciences. It includes 

topics  
ranging from business 
management to arts. 
The contributors of 
NEXUS include students, 
PUMBA faculty, alumni 
and industry experts. 
 
Campus Connect: It is an 
event organised in 
association with Radio 
City. Here, freshers get 
an opportunity to break 
ice with their peers with 
help of. Radio City RJs 
and Communication 
Cell. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Nukkad Pe Charcha : 
An initiative by 
communication cell to 
discuss and debate over 
current socio-political 
issues in in the 

 
 
 
 
 
 
 
 
 environment.  Apart 
from raising awareness, 
it also provides students 
a platform to voice their 
opinions. 
 
PUMBA TV: It is a 
Youtube channel which 
contains exclusive 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 PUMBA news,  activities 
and events. 
To know more, visit : 
https://www.youtube.co
m/channel/UCdBQoL0Fo
mMXSrX9gcTUANA 
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PUMBA WEBSITE : In 
order to nurture the 
budding managers in all 
of the managerial areas, 
the responsibility of 
handling the PUMBA 
website has also been 
granted to the students. 
 
Social Media: since 
communication cell is  

 
responsible for handling 
the brand PUMBA, 
various social media 
sites like Facebook, 
Twitter, Google+, 
PagalGuy are also run by 
communication cell. 
The three pillar stones 
of Communication Cell 
and the values that it  
 
 
 
 
 
 
 
 
 
 
 

 
lives by: Create, 
Connect, Collaborate. 

communicationcell@pumba.in 
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Venue:  IIM, Ahemdabad 
 
Event: INSIGHT 2014 
 
Position: 1s t Runner up 
 
Participated in: Aadarsh Arvindjeet Singh Dev Roy 

Pratik Joshi Rohit Nair 

an event in which teams sell products made 
by NGOs and conduct a market research that 
helps the NGOs 
to improvise the sales 

Venue:  MILE Institute, Pune 
 
Position: Winners 
 
Participated in: Digital Marketing Contest 

Brijesh Mehetre Sameer Kokane 

Venue:  Sinhgad Business School, Pune 
 
Event Name: Battle Intellect 2K14 
 
Position: Winners 
 
Participated in: Case Study Competition 

Parag Kewalramani 

Hitesh Govindani Akash Chinchole 

Ankush Verma 

18. Achievers at PUMBA 
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Venue: Pravara Centre for Management R&D 
 
Event Name: ORBIT 
 
Position: 1s t Runner up 
 
Participated in: Summer Internship Competition 

Venue:  Sinhgad Group of Colleges, Pune 
 
Event : Sinhgad Karandak 2014 
 
Position: 1s t Runner up 
 
Participated in: Personality Contest 

Prateek Jain 

Venue:  Sinhgad Institute 
 
Event Name: MARK 2014 
 
Position: 1s t Runner up 
 
Participated in: Strategy Building 

Akshay Kale 

Nayana Gandhi 

Prachi Jain 

Snehal Jagtap 
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Aastha Pandey  
Asutosh Khedkar 
Chetan Shetty  
Malhar Pawar  

Neeraj Utture  
Prachi Datar  

Rasika Lalaye 
Shalav Kumbhar 

Write to us at: nexus@pumba.in | communicationcell@pumba.in  

Team NEXUS 
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